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Membership Development & Communications
2025-2026 Club Achievement Book Narrative

Overview

Following the COVID-19 pandemic, AAF Dubuque experienced a significant decline in membership, and
the years that followed were challenging for the chapter. While the board made a focused effort to
stabilize that decline and prevent further loss, it became clear that rebuilding momentum would require
more than recruitment alone. During the 2025-2026 club year, AAF Dubuque responded with a
membership strategy centered on recruitment, retention, involvement, and stronger communication,
recognizing that sustainable growth would come from creating a stronger, more visible, and more
valuable organization for the local creative community. Guided by the theme “Connecting the Creative
Community,” AAF Dubuque used this philosophy to shape its events, outreach, and communication
efforts throughout the year. The Dubuque region includes designers, marketers, advertisers,
photographers, videographers, copywriters, and communications professionals, and the club saw an
opportunity to better connect these audiences through more intentional programming and more consistent
communication. As a result, AAF Dubuque approached membership development as both a
communications effort and a community-building effort. Through strategic planning, direct member
feedback, improved visibility, refreshed communication tools, and programming designed to attract both
members and non-members, the club strengthened its presence in the region and made meaningful

progress toward its membership goals.

Membership Goals
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On August 12, 2025, AAF Dubuque held its annual board strategic planning session to establish priorities
for the upcoming year. During this session, the board evaluated past engagement trends and identified

opportunities for membership growth and community development.

The chapter established both short-term and long-term membership goals:
Short-term membership goal: achieve 30 active members

Long-term membership goal: achieve 50 active members by July 2026

To achieve these goals while strengthening engagement within the organization, the board focused on
three strategic initiatives:

#1: Reengage Lapsed Members

#2: Recruit New Members

#3: Strengthen Community Programming and Member Engagement

Together, these goals shaped the club’s approach to membership development and communication

throughout the year.

To support these goals, AAF Dubuque filled the previously vacant membership director role, enabling

stronger outreach, feedback collection, and relationship-building within the creative community.

Goal #1 Reengaging Lapsed Members:

One of the primary membership initiatives this year focused on reconnecting with individuals whose
memberships had previously lapsed. Rather than approaching outreach as a traditional membership
solicitation, the Membership Director prioritized authentic conversations with past members. The goal of

these discussions was to better understand their experiences with the organization and gather feedback
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that could inform improvements moving forward. Not only did we receive 1:1 direct feedback from past
members, we also shared a comprehensive (and fun) survey (Exhibit A) with the goal to understand why
our membership levels and community had shrunk. Several common themes emerged from these
conversations and survey results. Some past members shared that they were uncertain about the value of
membership or felt disconnected from club activities due to limited visibility into upcoming
programming. In response to this feedback, the board and the membership director introduced multiple
initiatives to help improve communication, make it easier to find and be aware of upcoming events, and to

better understand the value of the organization.

Website Improvements

The first initiative AAF Dubuque accomplished was launching a refreshed website designed to provide a
more professional and user-friendly experience for both members and prospective members. The updated
site better reflects the organization’s mission, clearly communicates membership opportunities, and
provides a centralized hub for event registration, announcements, and club information (Exhibit B). These
improvements helped strengthen the organization’s online presence and made it easier for new audiences

to learn about the benefits of becoming involved in AAF Dubuque.

Membership Structure Updates

During the board planning session, the leadership team also evaluated the club’s membership structure to
ensure it reflected the needs and makeup of the local creative community. While pricing remained largely
consistent, several changes were made to improve clarity and accessibility.

The updated membership structure included:

Student & Educator — $38

Professional — $75
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Nonprofit — $60

Corporate — $195 for three members, plus $60 per additional member

These changes were designed to help prospective members more easily identify the membership tier that
best aligned with their needs while also more clearly communicating the purpose and value of each option
(Exhibit C). Across all tiers, benefits were carefully reviewed and refined to better reflect the needs,
interests, and motivations of each membership group. Including educators within the student-priced tier
was an intentional decision that also recognized their role as important AAF ambassadors within the

college community and helped strengthen connections between students and industry professionals.

Monthly Member Newsletter
To improve ongoing communication with members, AAF Dubuque introduced a monthly digital

newsletter distributed via Mailchimp.

The newsletter includes:

* upcoming events and program announcements
* industry resources and insights

* club updates and board communications

* opportunities for member involvement

This initiative created a consistent communication channel between the organization and its membership

base while also reinforcing the value of being connected to the AAF community (Exhibit D).

Goal #2 Recruiting New Members:
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AAF Dubuque approached recruitment primarily through community engagement and enhanced
programming. Events were designed to welcome new attendees while encouraging them to become part
of the broader creative network. Speakers and presenters were encouraged to share events within their
own professional networks, allowing the organization to reach audiences beyond its existing membership
base. Additionally, the board recognized an opportunity to expand programming beyond topics
traditionally focused on design. While designers and agencies remain an important part of the AAF
Dubuque community, the organization identified a growing population of marketing professionals in the
region whose work closely intersects with advertising. Expanding programming to include
marketing-focused topics allowed AAF Dubuque to connect with a broader segment of the local creative

cconomy.

Flagship Program: AMP’d Marketing Conference (Exhibit E)
AAF Dubuque launched AMP’d: Advertising, Media, and Partnerships, a half-day conference designed to

engage marketing professionals with practical insights while fostering networking and collaboration.

Sessions included:
1. Collaboration to Conversion: Mastering Influencer Marketing for Brand Growth
2. Local Expertise, National Reach: Marketing Strategies for Brand Expansion (Panel)

3. Seeing is Believing: The Power of Visuals in Marketing

The event attracted 45 total registrations (Exhibit E), including: 34 non-members, 7 professional
members, and 4 students. This means 76% of attendees were non-members, demonstrating the
conference’s success in reaching new audiences within the marketing community. Promotion for the event

focused primarily on social media campaigns and speaker-driven promotion through professional
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networks (the advertising pieces were developed outside of club achievement dates, so they will not be

included in the exhibit section).

Goal #3 Community Programming and Member Engagement:
In addition to the AMP’d conference, AAF Dubuque hosted several events throughout the year designed

to bring creatives together while providing valuable professional development opportunities.

Coffee Talk: Building a Business, Brand, and Community That Just Makes Sense (Exhibit F)

This event introduced our first morning session, featuring entrepreneur Sarah Willenborg of Bob & Lou’s
Coftee, who shared insights on building a business and brand for a marketing- and entrepreneur-focused
audience. Registrations included: 14 total attendees: 6 members and 8 non-members. Promotion included

social media events and social posts (Exhibit F).

Refresh Your Image: Networking & Headshots (Exhibit G)
This event combined networking with updated professional headshots, offering tangible value while
reinforcing AAF Dubuque’s commitment to supporting members’ professional growth. Attendance

included: 9 participants: 6 members and 3 non-members. Promotion included social media events and

posts (Exhibit G).

The Psychology Behind High-Converting Campaigns (Exhibit H)

This educational session explored the behavioral science behind effective marketing campaigns while
continuing to engage the marketing community through a successful morning format. The event attracted:
15 registrations: 6 members, 1 student, and 8 non-members. We promoted this event through social events

and posts (Exhibit H).
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Behind Award Winning Work (Exhibit I)

This session offered insights into the American Advertising Awards, sharing tips, strategies, and winning
examples while helping attendees better understand the submission process The event attracted: 17
professional members, 5 students and 1 non-member. We promoted this event through social events and

posts (Exhibit I).

The programs highlighted above were primarily professional centered. However, we did provide a few

student centered events as well with the goal to grow our connection with the student community.

Pizza & Portfolio Reviews (Exhibit J)

This session gave students the opportunity to present their portfolios to a panel of local industry
professionals, helping them build connections and receive real-world feedback as they prepare to enter the
creative industry. The event attracted: 18 university students, representing 5 different local universities.
This event was primarily promoted through direct communication with local area college professors. This

event was a positive sign of our growing connection with local universities and students.

Stop Ghosting Your Career and Start Building It (Exhibit K)

This virtual session featured Cassidy Stelling, who shared how she turned her college experience into
opportunities with the NFL, giving students insight on launching their own creative careers. The event
attracted: 17 registrations: 14 students, 2 professional members, and 1 professional non-member. This
event was promoted on social media and through direct communication with local area college professors.
These programs helped strengthen engagement among existing members while also introducing new

audiences to AAF Dubuque programming.
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Results and Impact (Exhibit L)

AAF Dubuque made significant progress toward its membership goals during the 2025-2026 club year.
Current membership increased from 15 to 48 members, representing 220% growth during the qualifying
period and bringing the chapter close to its long-term goal of reaching 50 active members by July 2026.
This growth reflects progress across multiple membership goals, including reconnecting with previously
lapsed members and attracting new members to the chapter. These efforts also produced meaningful
financial and operational results. Annual recurring revenue increased from $760 to $5,398, a growth of
approximately 610%. At the same time, efforts to reconnect with and reengage lapsed members also paid
off, as members' past due decreased from 99 to 73, a reduction of 26.3%. This result reflects stronger
membership follow-through, improved communication, and renewed engagement with the chapter. This
renewed momentum was also reflected in corporate and professional membership growth, with a 225%
increase in professional membership (4 to 13) and an 850% increase in corporate membership (2 to 19).
These gains demonstrate especially strong traction among the audiences most closely tied to the regional
creative economy and suggest that AAF Dubuque is increasingly being recognized as an important hub
for both major organizations and individual professionals within the local creative community. Beyond
the numbers, AAF Dubuque’s programming and communications helped increase visibility, strengthen
relationships, and attract a broader mix of members and non-members to chapter activities. Together,
these results demonstrate not only measurable membership growth, but also renewed momentum, stronger

engagement, and a more active and sustainable chapter.
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Exhibit A - Lapsed Member Survey

Is there anything we could do better to encourage your company/school's participation in the
American Advertising Awards?

Long answer text

What's Your Take? Spill the tea.

We're on a mission to better serve our local creative community, and we need your honest feedback to get
there! Your insights will help us understand what works, what doesn't, and how we can tailor our efforts to What is or was your favorite part of AAF Dubugque? *
make AAF Dubuque better!

Long answer text

Have you ever been a member of AAF Dubuque *

0Of the following what are you aware that we offer? *

Heck yea!
Lunch + Learn Events on Hot Industry Topics
No
Non-traditional Networking Events
Not sure g
b American Advertising Awards
| haven't but other coworkers/ people | know have Yearly Scholarship for local college student

Yearly marketing/design campaign for local deserving non-profit

Why are you no longer a member? *

. -
No budget for membership Have you been to a AAF Dubuque event in the last year?

Yes
Don't have the time

No
Don't see the value in it

Not sure What style of event do you think your company/department/school would benefit from? *
Never have been a member Lunch and Learns

Socials

Other

Have you ever participated in the American Advertising Awards? *
Yes, recently

Yes, but it's been a while

av
[
L

No

| haven't but my company has

If you {or your company} haven't participated in the American Advertising Awards recently, why *
not? (be honest).

Long answer text

*
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Exhibit B - Updated Website

Previous website Website redesign

a
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Cohnecting
Creatives

Join 3 vibrant creative community, learn
from industry pros, and gain the recognition
10 elevate your career.

Connect. Grow. Improve, Repeat.

AAF Dubugue s the logal charter of an arganizatlan, g and alively culture,
wour professional developmant just 9ot 3 (ot mare Interesting.

@ @ @ Why Join AAF Dubuque?

Who Vie Are Get Involved Events Sponsers
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" »
= x = i i Industry it Growth Opportunities
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Explore Al Bt

JOIN US

R Want to see your logo here?

& Gain visibility, connect with our audience, and showcase your brand in a prominent spat.
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Membership

Get after it and join AAF Dubugus as a professional, student, corparate o non-profit member and watch the perks
start ratling In

What's
Coming Up

k4

American Advertising Awards
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Student scholarship opportunities
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Exhibit B (Continued) - Updated Website

aaf,

American . Board of Directors
Advertising

Awards

Whatis alabout

Mariah Pellino Alex Goerdt

Students and educators in
design, arts, marketing, media,

and creative fields. . Hannah Welter Cady Scharpl

2025-26 season complete!

Stay tunad for tha naxt callFor antrias.

Celebrating ‘

Excellencein Our  sexreen

Community Vi e s Charlotte Rodewald
B 2025 menverotine vew Y 2025 sivermedol s W 2025 sosavry

“AAF Dubugque helped me grow and sharpen
my design skills throughout college.”

Dillon Leffler, Junior Designer

Ay Davidshofer Joezer xavier

G 2028 Protessions Best o1 Show Y 2015 mnieg et
f
Why You'll Love e aky
Being a Member Ao row v e
e a 1 2.
sign up oniine Getweicame email +
ok member account
LN ELSTRR. % =
Lucktythirteen Design Lane Foistad b
3. 4.
— e e ki jAe— N ——
L ey — event creating
s s <

Amsrican Advertising Awards

Stay in the loop

What you should know
+ Wnocan enter? + When are submissions due?
+ How are entrios judgod? + Can 1 rop off prysical work?
+ What does it ost 1o enter? + How can | contact AAF Dubuque? aaf.... nEm

4 How do | submit my work?

Stay in the loop
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Exhibit C - New Membership Structure and Explanation of Benefits via AAF Dubuque Website

A8 Students & Educators & Professionals = Nonprofit B Corporate

Who it's for

StUdents and educators in Whether you're shaping the next generation or preparing
. . . to launch your career, AAF Dubuque helps bridge the gap
de$|gn, arts, marketlng, medla, between education and industry. As a student or
H o educator member, you'll gain access to a range of
and creative fields. oo . 9%
hands-on opportunities and meaningful connections,

including:

v Exclusive free & discounted events
v Portfolio/resume review

v Access to exclusive workshops

v Internship/job board access

Direct connection opportunities with top local and regional
agencies

v Mentorship opportunities with industry professionals

+ Participation in student showcases or competitions

v Eligibility for annual student scholarship recognition*

*Student exclusive

JOIN NOW
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Hot Takes + Hashtags

Trivia Time: Now appearing prophetic, what devie was announced in 2007
with the fallawing slagan? *This iz anly tho baginning.®

Think You Know Your Stufi? Prove It At Ad Wars!

Creale a feam ar join as an individual - fest your ad and markesing knowledga,
fram brand slogans b viral campaigns, in a fun, fast-paced tam Fivia
showdawn. If's the perfect chancs to bond with fellow creatives, grab a drink,
and flex your indusiry smans.

Thursday May & 5-7PM | Q Casing - 1stand Social

In the Current

‘Wihy do tech ttans want te Dekio IF law'?
Tiwitor feundar dack Diovsay racently simad debate by posing ‘daketa ¥ IP taw, "3
senfmant Elon Musk achoed wifs 3 farss T agroe. * Thelr stance nefiacts 2 Sroader ech-

avar wheifiar Jaws hindar ospeciady as A
modsis ane framod on cop o crosors.
Wihike some, (o Darsey and Musk, argue for gpen-source fraadam, many arbsts and legal
‘axpars push Back, waming Mat guifing |F profacians coud axpiar craatves and bemen!
any tech glants. Asad mom,

Fims mate with Al can win 050ars - Aademy says

FilTs that use ariviolal infeNigerce (A0 Can oW Campats & fop OSCa, SCConiing 1o new
s from the Aracimy of Mntion Pitune s and Sohances. Wk the use of Al wen't
impact  fim's chances of the Acagamy that tuman

Wil 520 iy @ Ay rode i saiecting wiwners. Fisa More,

The age of dightal abor Is here - Presented by Slack

Slack’s iatest repont NGRIENTS the rise of "agentc Croducvity, * whor Al agents act 25

cligital fnammatis fo honst efficiancy. Warkers using hese agents mpar feekng

signifizantyy mam AmoUTHAE, Whil $hasa WIhO! them spand nsany 409% mave tma on
Downia the DT o isa ma.

Event Recap:

From portfakia reviews with local pros to energizing insights at our half.day
AMPD Marketing Conference, our recant events sparked meaningful
carwarzalicns, carser growth, and planky of creative inspiraian.

Trivia Time AnNSwer: iFhone

Exhibit D - Membership MailChimp Newsletters
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Hot Takes + Hashtags

In the Current

Why relaunch
Airbib faday (Way 13) infrocuned now services. and

app thaf afor iravelars more than just a glice io stay, per defals shaned with Markating
Dive. To educate consumers abou the new fakures, e booking pladiom has reveaiod &
now ad and a soolal s mankatng srategy. Asad mom

GenAl oreative ge the face of

Imagive i s oW USe P! £ CTE DUl HOME Bds n aimost mal Hme. Arcew
Newrman, CEO ar DOOH.£om, bedeves we ane on the cusp af big changs it the seoior
Finad Mam.

How Popnl Founder Allison Elsworth Made Her Brand Go Viral
In iz Bassy eplsods, Allscn shams fier fop s on how fo grow yow brand by making
authientic, hoaky, and ergaging socl confent. Listn i

The Simple Hack to Helping Your Conent Live and Last Longer
in mis Goa! (Ngger apisod, Jenna rmaks down fow fo vaidate your coment ideas Sefan
¥OU invest tme and mayha sven Money INtg MHem. Listen (0

aaf
We're looking for
creative minds to

N join our board!

Al hwards Co-Chalr | Event plannarhcst + submissicn rallyer
Event Coordinator | Social riing and prafessional deval
avent plannarihast
Treasurer | Bucget presartaritracker + payment ghar

Member Spotlight:
SLEEPY C"3W MEDIA

Meat Mast, the creative force behind Sleepy Cow Media — a web design studio
that builds bald, canversian-friendly websies with persanality and purpase.
From full stack developmant i brand defining UV, they holp cliants tum their
digilal presence inio a business paweshousa.
. Hot Take: Bigger =0T always betar.
"Tha size of the laga on your website doas nat directy refiect on how well your
company wil be remembared ™

Wheathar you're launching a brand or ready ko level up your sita, Skepy Cow is
your goc for stratogic digital siorptaling,

This year's Ad Wars nigh didn’t disapaoint! The teams put their kncwledge of
brands, adverfising, and Super Bewl ads bo the test, with Se-broakers so
infense they ended in a rock-paper-scissors showdawn! Siay funed far mare
fun events coming soon.
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Hot Takes + Hashtags

Building a Business,
Brand, & Community That

Just Makes Sense

$£R'3u=

Ready o take your business idea io tha naxt loval? Jain us as Sarah, the

fourder of Bob & Lou's, sharas how sha tumed a vision into a thriving brand.

Sha'l wak theough the aarly steps of entrepranaurship, haw to build a brand

that cannects, and why community has been key to her success. Came with
quessfians ard leave with inspiraian.

REGISTER FOR EVENT

In the Current

Wihy Arbein booked gn for fis relzunch

Afrbnib foday (May 13) and a edreshod
pp thar oTer raveians MorD $han Just 2 place o I, per detatls staned Kith Mathating
Divp. To aducals conswmars about tha naw foakwes, Mo booking platonm has raveaind &
now 2 and a soolal-frst mankalng stalegy. Asad mom

{GENAI oreative |s Just about to change the faos of out-of-home advertising
Imagive i Brands could use gendl to creats oud-ofome ads i @imast el #me. Ancrow
Newvman, CED ar DOOH.Com, Beawes we ans o i fusp of Big cisangs in the secins
Fuad Mam.

How Foppl Founder Allison Bllsworth Made Her Brand Go Viral
in mis Bassy spisode, ANSSH SRS Rar ioD 803 o oW 10 QTOH Vour Brand oy making
auinantic, koaky, and engaging socfl confant. Liston o,

The Simple Hack to Helping ¥our Content Live and Last Longer
In s Goal Digger apisode, Jenna broak: bafars
VU Mvest time and mayhe sven moRTy Nt hem. Lisien in

What Do You Want to Learn About Next?

We're plarning future AMF Dubugue events and wart your input. Whather
yau'ra a designar, markaier, or part of a nangrafit feam, we want ba know what
fopics you're curious about and what kind of events you'd atiend.

This quick and fun farm fakes jist a couple of minutes fa fil out and halps us
maka botter evants for you!

SHARE YOUR IDEAS

Member Spotlight

DESIGN

Meet Jill, the creative behind Luckyihirisen Design
Luckythirtean is a i shudic speciafizing in thoughthul, stratogic
brarding for small businasses. Basad in Dubugua, Jill warks clasely with her
cliens to create cahasiva visual identitics that shaw up acrass print, packaging,
web, and mora,

. Hot Take: The process |s also the product
Markefing and dasign isn't just about making somathing loak good. His abaut
tha empathy, infertion, and Reraions behind it. Cliants need 1o soe that process
because it builds tusi, value, and connection.
Lacking ta build a brand that's meaningdul, infertional, and totally you? Sl is
wour gao.

luckythitaendasign.com | Eluckyhideardesign
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Exhibit D (Continued) - Membership MailChimp Newsletters
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Event Newsletter

In the Current

Resourzes Worth Bockmarking

Stay insprod with he ins in branding and design. Explare indusry naws, frash ebrands, and expert insights

allin one place: < Brana

Wy *cromive Coursge” 18 nesdea by 28 brangs in Al Era
o Butks, roup marketing and sales drecior at Dals, amphasizes the transicemaue Imact of Al on B35
markeing but ales sirasz0s tha impartarcs of isgratng brand buldng ek comand peraraon e
‘sustaable growin. "With evaryans using ihe same oo and rcnal massaging, brands nsk Blencing n.
DISUCE PSR, CRUAING CCUAGa, AN MOl 1SSORANCS ST 1 MO GMSREnais,” BLIKD Sys. Assd

mor

Brands lsverags The Summer | Tumed Protty’ soclal buzz
Brands such as Swedish Fish, Sour Patch Kikds and WLE ars capatzing on the sccial meda buzs around the
1 58550, 0 “The SUmMar | TUME FTe.” Win Some S68N 3 SKgIam MCmass in ergagemert. The
EhoW's taam waman, wih fans dhided bataan £TeamCantd and #Teumleromiah, has mads & parculzrl
appasing for brands 1 jokn 2 corvarsation. “Faogia don want ta 500 ads. Thay want io saa brands hat act
Ik pacple,” cays aynerModa's Mimia Johnson, Hasd mors

Explore Our NEW Website!

Dur naw AAF Dubuque websh
Chack aut the updated design, sasier navigalicn, and fresh cenienl

Upcoming Events

REFRESH YOUR IMAGE: NETWORKING +
g PROFESSIONAL HEADSHOTS

3 1 ..10 AT:5PM
il g

Rfresh Your image: Netwarking + Prafessional Headshots

Desoription: Join us far an ovening of netwariong ai 1= Wine Bar with local prolnesicnals and loave with
Iresh polishad Emily Adhingar ot

Location: EJs Wina Bar

Time: Tuesday, Sepizmoer 30 at 5FM

Geest: Fro for Membars (st Regisser]

The Psychology Behind
High-Converting
Marketing Campaigns

OCT 7TH | 2:30-10:30AM
Library Auditorium

Paychiology Behind Marieting Campaigns
Deseription: Discover how o leverage praven

pringiples o write compeling cop

design high-oonverting CTAs, eraate impactiul visuals, and buid paweriul siaryteling frameworks

that drive astion. Pariect for masketing prafessianals, business cwnars, designers, and amyone
Ieaking fe sicp guessing whal works and start using behavioral science o create influenial
campaigns.

Time: Tuesday, Sriober Tih at 3:300M-1030AM

Location: Camege-SIou Audtonum (Third Fiaorp

Cost: Fros for Mombers fiust Regsser]

GQf dubuque
Hot Takes + Hashtags

In the Current

The Big Soclal Shifts Coming In 2026
Eram rising Inflancer budgats b the unsicppasie pawar of shortdam widec, markeiors
are peaning up for majar charges. Most tsams credit Al for producthity gains, but e

Impact hasn't rmached ks ful potertiai—and whin UGC Is soen as ssental, fow brands
are scaling it. This new caln. reveals whers the real momentum i heading next year.

How Grocers Are Using Turkey Deals 1o Win the Bollday Maskoting Battie
This yoar's wkey price crops annt about generasity —thay e marksing sirategy.
Fetaliers ane positioning sieep Tharksgiing discounts as a value signal o shoppers
fealing the squocze of rising grocary costs. From Aldi's S48 hul-meal burdle to Walmart's
under-51-per pound turkeys, chains are Eanking on buzzwerty doals ¥ bulld brand aftniy

and Inzrease sione fraffic during the year's most competiive retall season. fis

AI WITH INTENTION

Al with
INTENTION

WIRTLIAL PANEL
Do 21 1:30-1

' -
G-f‘ir'l_lluﬂn_

Join AAF District 9 for guwr next virtual panal!

Hear from Casay Mills and Dan Cooper of Swanson Russell as they
shara how theyre blending AL tools with human insight to make
smarter, mere strategic creative decisions.

REGISTER FOR EVENT

aaf

ALL FIR ENTRIEY

E %20 OFF P

Gat a project {or fiva) yau'ra planning ta enter his year? Dan't let them sit in
your “January® pis.

Rlight now, ycu can save up to $20 PET @ALTY thanks ta cur Black Friday/Cybar
Monday proma pius Eary Bird pricing. Mter that, costs go up.

I you've bean thinking about antering... this is truly the bast fime 1o hit submit.

Subrmit by Decambar drd fo gat the full $20 off per antry.

Two Dubuque-exclusive awards are hara:

+ Impact In Action Award: nonoring the best nonprofit marketing
campalgn

+ Care In Communication Award: celebrating outstanding
nealthcare markating campalgn

Both awards highlight lacal In-house marketing teams or Individuals.

an dubuque

Hot Takes + Hashtags

IN THE CURRENT

Fubure Legends of Avertising Podoast
The Amencan Adwerising Foderlion's Futrs Lagends of Adermising podzast brngs
togeiher industry legends and rising stars for insightiul corwarsations on creaivity,
lnaderchip, and the future of markoing and meda. Lisien in as top voloes imm acoss the
and shaping the industry Aoad mors.

Audience Trust Index: & New Metrio for Content Marketing

s Al mshapes the Indormation landscape, content marketing moasurement ks shiting
beyand simple athention metrics 1o focus on bulding tnust. The Audience Trust Index:
(AT introcuces a framework for evaksating the strength of aud knce reationships
Frioriiizing empatry, vakse, and crecibify 1o beter urderstand and support Increasingly
cautious B2B buyers. Anad mor.

Al Asopticn Gap In Marketing
‘il prossura from leadershi to adost Al continues %2 grow, nky 6% of markaters have
Hully integrated Alinio their workflows. according to the 2026 arketing Data Repart.
“The biggest bamers arent inferest or motivation, but organi zatonal challenges —
limited conirol cver daia sirategy and cngoing syssem inegration issuos. Aead mors.

Student Spotlight: Clarke Competes in NSAC
\

i jl

Students from CIarke UnIVersity aro compating in the National Student
Advertising Competition (NSAC) this yaar, whara they will develop and
prasent a full markeling campaign - an Fricay, Agril 17¢h 2026 - far tha 2008
carporate client, he National Football League (NFL).

AAF Dubuque wishes the Clarke baam the best of luck as thoy reprasent aur
rogian and showcase the next paneralicn of adverlising falent! G

MORE ABOUT MSAs

UPCOMING EVENTS

(o

Story Why Narrative
Beats Advertising in the 2026

Attention Economy

TP P P ——

‘Story First: Why Narrative Beats Adwertising in the 2026 Atsention Ecanamy
Jain AMF Dubugue on Tuesaay, March 10 from 2:30-10:30 AM fora
discussicn on haw storytalling is reshaging madam markesing. This session will
axplore why narrative-driven content —thraugh emctional stakes, charactar, and
auenlic stondelling—aften connects with audiences mara effectvaly than
traditicnal adverfising in icday’s atiention ecanamy.

Members Cost: Free
ISTER NOW

aaf

Night a

Hight a1 the Museum: AAF Networking at the Dubugque Museum of Art

Join AAF Dubugue for a miased svening of networking and inspiraion ai the Dubugque
Mussum of Art on March 26 from 5:30-6:30 PM. Gonnect wih faliow cromives whin
expioring curant galkery axhibks—Iree for AAF members and 58 for non-members
{incluges museum admission and beverages).
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Exhibit E - AMP’d Marketing Conference

2025 AMP'ed Conference

Wed Apr 9 2025, 12:00am CDT - Wed Apr 9 2025, 04:00pm CDT

m Add Registration Scan QR Code Embed/Link m Export QuickBooks m

Attendees: 45 Registrations: 35

Sort | Hide Voided

Search name

Professional
(Non- Professional
Chk Total Member) (Member) Student

In  Name $1,600 34 7 4

ch: Marketing
) pansion
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Exhibit F - Coffee Talk: Building a Business, Brand, and Community That Just Makes Sense

Building a Business, Brand, and Community That Just Makes Sense
Tue Aug 19 2025, 9:30am CDT - Tue Aug 19 2025, 10:30am CDT

m Add Registration Scan QR Code Embed/Link m Export QuickBooks Cancel Event & Refund All

Attendees: 14 [ 40 Registrations: 14

Sort | Hide Voided

Professional
Professional (Non-
Chk Total (Member) Member) Student
In Name $118 6 8 0
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Exhibit F (Continued)- Coffee Talk: Social Event and Social Post

AAF Dubuque
avbwaue - Posted by Mariah Pellino
Aug 4, 2025 - @

Reminder to sign up for this great event! Registration will
close next Monday!

August 19th | 9:30-10:30AM | Library Auditorium Room

Building a Business,

AAF Dubuque

acf 9

awave  Posted by Mariah Pellino
Aug 11,2025 - @

REGISTRATION CLOSES TONIGHT!
Register now:

https://aafdbq.org/events/#!event/2025/8/19/building-a-
business-brand-and-community-that-just-makes-sense

Building a Business,
Brand, and Community

That Just Makes Sense

Brand, & Community That

Just Makes Sense

August 19th | 9:30-10:30AM

With the

9,
founder of & I 'S

LAST
CHANCE

TO
REGISTER

Tue, Aug 19, 2025
Building a Business, Brand, & Community That Just
Make Sense With the Founder of Bob & Lou's

With the

founder of
See insights
ob

[b Like Q Comment 5{> Share

Reminder to sign up for this great
event! Registration will close nex... >

0 comments O shares 2 comments O shares

Overview ® Overview ®

Views 116 Views 165
Interactions 3 Interactions 4
Link clicks 3 Link clicks 1

Follows 0] Follows (0]
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Exhibit G - Refresh Your Image: Networking + Professional Headshots

Refresh Your Image: Networking + Professional Headshots!
Tue Sep 30 2025, 5:00pm CDT - Tue Sep 30 2025, 7:00pm CDT

[ Refresh | AddRegistration | scanQrcode | Embedjtink | Exportcsv | Export quickBooks | cancel Event & Refund Al

Attendees: 9 [ 30 Registrations: 9

Sort | Hide Voided

Member Non-

(must be Non- Member
Chk Total registered) Member  Student
In  Name $30 6 3 0
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Exhibit G (Continued)- Refresh Your Image: Social Event and Posts

& What's included:

One updated professional headshot
W4 One additional photo of your choice

@ Great conversation & networking vibes

Spots are limited and registration is required so we can
schedule your photo session. Don’t miss this chance to
mix, mingle, and capture your best professional self!

Tag a friend who needs a new headshot and register
now!

https://www.facebook.com/share/1AgdF2JB2n/

REFRESH YOUR IMAGE: NETWORKING

+ PROFESSIONAL HEADSHOTS REFRESH YOUR IMAGE: NETWORKING +

PROFESSIONAL HEADSHOTS

TUESDAY | STARTS

SEPT. 30 AT :5PM

EJS WINE BAR

|S=—= ONE UPDATED PROFESSIONAL HEADSHOT
\ 5= ONEADDITIONAL PHOTO OF YOUR CHOICE
| N

-
-]
WITH EMILY ADLFINGER PHOTOGRAPHY aaf dubuque

WITH EMILY ADLFINGER PHOTOGRAPHY ‘

Tue, Sep 30, 2025
aqf dubuque Refresh Your Image: Networking + Professional
Headshots
TUESDAY LGN
SEPT. 30 AT :5PM

EJS WINE BAR

ONE UPDATED PROFESSIONAL HEADSHOT
ONE ADDITIONAL PHOTO OF YOUR CHOICE

bisl @i Refresh Your Image:

Networking + Professional Heads... >
ﬁ Post - Sep 9, 2025

009 2 comments 3 shares

Overview ®

Views 767
Interactions 15
Link clicks 5

Follows 0
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Exhibit H - The Psychology Behind High-Converting Campaigns

The Psychology Behind High-Converting Marketing Campaigns

Tue Oct 7 2025, 9:30am CDT - Tue Oct 7 2025, 10:30am CDT

[ Refresh | AddRegistration | ScanarcCode | Embedjiink | Exportcsv | ExportQuickBooks | Cancel Event & Refund All | Copy Event |

Attendees: 15 [ 40 Registrations: 9

Sort | Hide Voided

Non- Non-

Member  Member
Chk Total Member  Student  Professional
In Name $85 6 1 8
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Exhibit H (Continued)- The Psychology Behind High-Converting Campaigns Social Events and Posts

Unlock the psychology behind every purchase with
Macayla Albee. Learn how to turn browsers into buyers
using marketing, design, and storytelling that works.
Perfect for marketers, business owners, and designers!
Register here:
https://aafdbqg.org/events/#!event/2025/10/7/the-

psychology-behind-high-converting-marketing-
campaigns-1

The Psychology Behind
High-Converting
Marketing Campaigns

OCT 7TH | 9:30-10:30AM

Unlock the psychology behind
every purchase with Macayla Alb... >
49 Post - Sep 21,2025

o 5 1comment O shares

Overview ®

Views 230
Interactions 6
Link clicks 4

Follows [¢]

= AAF Dubuque created an event.
dubuave | Sepn 21, 2025 - Q

The Psychology Behind
High-Converting
Marketing Campaigns

OCT 7TH | 9:30-10:30AM
Library Auditorium

Tue, Oct 7, 2025
The Psychology Behind High-Converting Marketing
Campaigns

See insights

Eb Like Q Comment
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Exhibit I - Behind Award Winning Work

Behind Award Winning Work

Wed Nov 19 2025, 11:30am CST - Wed Nov 19 2025, 1:00pm CST

m Add Registration Scan QR Code Embed/Link m Export QuickBooks Cancel Event & Refund All E

Attendees: 23 Registrations: 14

Sort | Hide Voided

Professional Student
Professional (Non- Student (Non-
Chk Total (Member) Member) (Member) Member)

In Name $156 17 4 5 0
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Exhibit I (Continued)- Behind Award Winning Work: Social Media Event and Posts

AAF Dupuque

dubwque  Posted by Cody Scharpf
Nov 6, 2025 - Q

Hear the ideas, strategy, and craft behind 5 award-winning
projects straight from the creatives who made them.

Then stick around for insider tips, tricks, and a live Q&A
with our Awards committee to help you confidently enter
the American Advertising Awards.

Register: aafdbq.org/events

AMERICAN

a af ADVERTISING

dubuque AWARDS

November 19th | 11:30-1:00PM

Behind Award
Winning Work.

OC

JASON GREG
SCHWASS DIETZENBACH

TIM HANNAH
CONNERY BAUCH

UNIVERSITY of

rojects from (Lickythintee McCullough 4
pIol lceytrzegn., (1D GGV - puguque  J2CP

Overview

Views
Interactions
Link clicks

Follows

108

aaf AAF Dubuque created an event.
dubuave | Noy 6, 2025 - Q

Behind Award Winning Work

November 19th | 11:30-1:00PM | Library Auditorium Room

000

JILL JASON REG TIM HANNAH
PAISLEY SCHWASS DIETZENBACH CONNERY BAUCH

Wed, Nov 19, 2025
Behind Award Winning Work
Carnegie-Stout Public Library - Dubuque, IA
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College/University

18 responses

Exhibit J - Pizza & Portfolio Reviews

|_|:| Copy chart

@ Clarke University
@ Loras College
Northeast lowa Community College
@ University of Dubuque
@ University of Wisconsin Platteville
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Exhibit K - Stop Ghosting Your Career and Start Building It

Stop Ghosting Your Career and Start Building It

Wed Nov 5 2025, 7:00pm CST - Wed Nov 5 2025, 8:00pm CST

=3 exporosv | expor uikaooe

Attendees: 17 Registrations: 17

Sort | Hide Voided

Professional
Professional Non-
Chk Total Student Member Member
In Name $5 14 2 1

LITTLE
EVERY DAY >
BIG PROGRESS

SOMEDAY.

CONSISTENCY
COMPOUNDS.
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Exhibit K (Continued)- Stop Ghosting Your Career and Start Building It: Social Posts

Stop Ghosting Your Career and Start Building It!

Your career won't build itself while you wait for the perfect
timing. Join Cassidy Stelling as she shares how she turned
college experiences into opportunities with the NFL and a
Power Five football program. Through real stories and
actionable tips, you'll learn how to network with purpose,
grow your personal brand, and take the first steps toward
building the career you want—starting now.

Register now:
https://aafdbqg.org/events

Stop Ghosting Your
Career & Start Building It

with Cassidy Stelling

Wednesday, November 5th 7-8PM

f ‘E Stop Ghosting Your Career and
¥ Start Building It! >

e ﬁa Post - Oct 22,2025

5 reactions 0 comments 1share

Overview ®

Views 391
Interactions 6
Link clicks 1
Follows 0

Cassidy is an all-around creative and the producer/host of
The Creative Friends Podcast. She's passionate about
empowering students and young creatives to grow, create,
and thrive in their careers.

Last chance, Wednesday, Nov. 5 to register for her session,
Stop Ghosting Your Career and Start Building It

Register now:
aafdbg.org/events

MEET THE
PRESENTER

Stop Ghosting Your Career and Start
Building It | NOV 5™ 7-8PM CST

Meet the Presenter: Cassidy
Stelling >
ﬁ Post - Nov 3, 2025

O 2 0 comments 1share

Overview ®

Views 195
Interactions 3
Link clicks -

Follows 0
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Exhibit L - Results and Impact

Display history from Apr 02 2025

to Mar 202026 showing folder All Folders v

Accounts On Lifetime/One-

Accounts On Free Accounts With No Renewal

Total With e I A0 Time Billing Membership Date
122 5> 121 17 > 121 15 > 48 050 050 350
Members Past Due Accounts w".h No Annual Recurring Revenue
Membership
9> 73 050 $760 > $5,398
50
45
40
35
30
@
H
3 25
8
<
20
15
10 \/
5 _/—/
0 M 7
May 1, 2025 Jun 1, 2025 Jul 1, 2025 Aug 1, 2025 Sep 1, 2025 Oct 1, 2025 Nov 1, 2025 Dec 1, 2025 Jan 1, 2026 Feb 1, 2026 Mar 1, 2026
— Students and Educators — Nonprofit Corporate ~— Board Member — Professionals
Display history from Apr022025 to Mar 202026 showing folder All Folders v

ARR

Total A A With

Current Paying Members

122 5> 121 17 > 121 15 > 48

Accounts With No
Membership

Members Past Due Annual Recurring Revenue

99> 73 $760 > $5,398

0->0

$5,500

$5,000

$4,500

$4,000

$3,500

$3,000

$2,500

$2,000

$1,500

$1,000

$500

$0

Accounts On Lifetime/One-
Time Billing

0>0

Accounts On Free Accounts With No Renewal
Membership Date

0>0 3>0

May 1, 2025 Jun 1, 2025 Jul 1, 2025 Aug 1, 2025

~— Students and Educators = Nonprofit

Sep 1,2025

Oct 1, 2025 Nov 1, 2025

Board Member

— Professionals

Dec 1, 2025 Jan 1, 2026 Feb 1, 2026 Mar 1, 2026

~— Corporate
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Exhibit L (Continued) - Results and Impact

Display history from Apr022025 | to Mar202026  showing folder Al Folders v
N onlL A On Free Accounts With No Renewal
Total With Current Paying Members Time Billing Membership Date
122 5 121 17 > 121 15 > 48 050 050 350
Accounts With No
Members Past Due Membership Annual Recurring Revenue
99> 73 030 $760 > $5,398

Accounts
8 8 &8 8 8 3 8 8

May 1, 2025 Jun 1, 2025 Jul 1, 2025 Aug 1, 2025 Sep 1, 2025 Oct 1, 2025 Nov 1, 2025 Dec 1, 2025 Jan 1, 2026 Feb 1, 2026 Mar 1, 2026

= Students and Educators = Board Member ~~— Nonprofit = Professionals = Corporate



